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WHY LAUREN?
▸ Conﬁdent Presenter
Lauren has been performing on stage since the age of six. As a regular on the
stage and in the media Lauren is in her element presenting complex information
in a digestible format to engage your team in an outcome driven workshop.

▸ Unique, Scientiﬁc Perspective
With a Bachelor of Science, ﬁrst-hand research experience in the lab and a
decade spent applying scientiﬁc principles in the business and marketing world
Lauren bridges the gaps between scientiﬁc thinking, creative process and
business results.

▸ A Pragmatic, Candid Business Leader
As a CEO and growth strategist Lauren lives and breathes the real-world impact
of what she teaches, everyday. With Lauren there’s no bullshit and no “easier said
than done”. The practical strategies she shares are based on Lauren’s ﬁrst-hand
experience speaking and consulting with business leaders across the country and
the world.

▸ Friendly & Enthusiastic
Lauren is a true extrovert and makes friends wherever she goes. She loves to dive
into discussion with people from all walks of life and brings this energy to every
workshop.

▸ High Impact, Tailored Message
Lauren will speak with you directly about your learning objectives, what you need
and what you want to get out of her involvement She’ll personally collaborate with
you and your team to ensure a engaging, relevant and tailored workshop whether
it’s 30 minutes, 3 hours or 3 days.

Lauren Kress is one of the few
theoretical scientists and
innovators of the millennial
generation whose knowledge of
investment-led growth is
transforming decision-making in
the business world.
Insightful, funny and full-of-life,
Lauren is a welcome breath of
fresh air to the workplace to shake
things up with outcome driven
workshops.

The Future of Work is already here - we’re gigging,
globalising and going gaga - and it’s taking it’s toll
on many business and community leaders.
What are the opportunities that this brave new
world provides? How do we best navigate this? In
what way must we act to ensure sustainability,
inclusion and innovation? How can we use this to
empower our customers, community and people to
enjoy happier, healthier and more enriching lives?
All this and more will be uncovered in this session.

Learning Outcomes
• Understand the shift that is taking place at a local and global
level and the changes that will continue to come
• Identify industry-relevant opportunities for growth
• Feel confident in developing a roadmap for these opportunities
• Be inspired to adopt values that align with CSR best practice

THE
“FUTURE”
OF WORK
IS HERE

SCIENCE
LED
DECISION
MAKING

Just because we can measure something, doesn’t
mean it’s what we need to be measuring. If we start
with assumptions when we ask a question, it’s very
hard to not be led by those assumptions. As a result
we’re in danger of cherry picking facts in order to
come up with a solution that we like or feel
comfortable with.
This presentation is delivered as an interactive
workshop tailored to the relevant industry within
business, government or non-proﬁt sectors.

Learning Outcomes
• Learn the frameworks of scientific enquiry
• Discover how to apply scientific-led discovery in your industry
• Discuss correlation vs. causation to understand what data we
need in order to inform our decision-making
• Understand the limits of quantitative data and ROI
measurements

THE STORIES WE
TELL OURSELVES
ABOUT MARKETING
This myth-busting keynote session on
business and brand growth takes a hard
look at the widespread assumptions
made in the marketing profession.
Challenging the ideas championed by
some of the most recognised experts in
the industry including Mark Ritson,
Adam Ferrier and Amanda Stevens, this
unique session is poignant, provocative
and the perfect segue to innovative
projects that require your team to think
outside the box of business as usual…

Learning
Outcomes
• Learn how to stop spinning your wheels
on ineffective marketing efforts
• Understand when to use your science
cap and when to use your creative cap to
make the most of marketing
• Identify opportunities to better integrate
best marketing practices into your
business

Who will be the winners and losers of the business
world over the next decade?
The writing is on the wall for businesses and
organisations who fail to recognise the importance of
continued improvement in their business.
But how can larger organisations compete with small
startups who can spin on a dime and make overnight
changes to their oﬀer, their people and their process?
The key is in embracing the power of momentum.

THE
POWER
OF
MOMENTUM

Learning Outcomes
• Understand the risks that businesses and organisations face
with the fast-pace changes of the fourth industrial revolution
• Identify opportunities for innovation and investment-led
growth within your business
• Learn to look beyond consultants and business transformation
for answers
• Discover how to leverage existing resources to embrace the
power of momentum

Why do some mediocre ideas go viral and other great ideas gain no traction?
How is it that so many viable oﬀers fail in
their ﬁrst years? What really makes your
brand memorable for your long-term
success?
In order to answer these questions we
need to look at how our brain works. In this
insightful presentation we take a close
look at neuromarketing and how to create
your business story - and make it stick.

HOW TO
BUILD A
MEMORABLE
BRAND

Learning Outcomes
• Understand how the brain works when it comes to information processing
• Discover the cognitive biases that every marketer needs to know
• Identify the strengths and weaknesses in your current marketing approach
• Learn what makes your brand - and your content - stick

WHAT PEOPLE ARE SAYING ABOUT LAUREN…

Lauren’s talk on making brands ‘stick’ at a recent
web development seminar was extremely
motivational. Her ability to combine consumer
behaviour empathy with business strategy and
deliver it in a comprehensive, inspiring package is
unique. I look forward to hearing her talk again on
related topics.

Helene Psarakis, Founder, ThinkBowl

WHAT PEOPLE ARE SAYING ABOUT LAUREN…

Lauren is a passionate and committed person with
an enthusiasm for problem-solving. Lauren really
helped us to navigate the changing, challenging and
complex demands that innovative projects require. I
would recommend Lauren to anyone looking for a
conscientious partner when seeking and
establishing new opportunities for growth.

David Weston, CEO & Publishing Director, AppCo

WHAT PEOPLE ARE SAYING ABOUT LAUREN…

Lauren was a fantastic speaker – very engaging,
enthusiastic and conﬁdent. You could tell right from
the beginning she was a natural. It was wonderful to
hear how her Science degree has informed the work
she does now, along with the insightful advice she
had for our new grads. We really appreciated it and I
know our new grads did too.

Sarah Remfrey, Alumni & Engagement Co-ordinator, UNSW

Latest Videos…
View Here

In the media…
Read More

Let’s talk
Book a Call
with Lauren

