name:
class:
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Complete the timetable below by writing down everything that you do in a typical
day. Be as specific as possible: what did you have for breakfast, who made your
lunch, did you have spare time, what did you do. Then try and think about what a
typical day would look like for a child living in Africa.

Time
7:00am

Me
My alarm clock went off
Mum came in with a cup of tea

Time
6:30am

A child living in Africa
Got woken up by my brothers.
Studied before school

Now think about the expectations that your family, friends and your teachers have
of you and what might be expected of someone from a developing country. How
does this differ and why is that important?
What is expected of me?

What is expected of a child in a developing country?
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Meet Yusuf: he’s 10 years old and lives with his parents and his 6 brothers and sisters.
His house is built using a dry-stone technique because they don’t have the materials or the money
to afford proper cement or bricks. His house has three rooms: a living room, a kitchen and a storeroom. There are no bedrooms so they all share the small space in the living room. Needless to say,
Yusuf and his brothers don’t complain.
Yusuf gets up at 7am to go to school, but he helps out at home too. He must take his turn to travel to
the town to collect fresh water from the pump for the family to use each day. He must also help out
in the coffee fields by digging ditches to help irrigate the land ensuring the plants and trees grow.
After a long day, Yusuf still finds the time and energy to play football with his friends. This is no ordinary football, however. He and his friends had to make it by tightly wrapping bits of plastic in cloth.
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Oliva and her husband, Joseph, own and run their own Organic and Fairtrade Certified Coffee farm on the
slopes of Mount Elgon on the boarder of Kenya. They belong to their local Buginyanya Primary Co-operative
Society and is in turn a member of Gumutindo Coffee Co-operative Enterprises, a workers union. The rich volcanic soil, warm climate and lots of rain make the area ideal for growing high quality Arabica coffee.
Joseph was born into coffee farming; he learnt quickly that farming coffee beans was hard for family life. His
dad didn’t have enough coffee trees to be able to afford to send Joseph to a good school. Fortunately for
Joseph he was given some money to study his ‘O’ Levels*.
Joseph is now a teacher at the local school, but still needs to develop his farm to support his growing family.
Joseph and Oliva have seven of their own children plus four orphaned cousins that they must now clothe,
feed and send to school.
All children of coffee farmers help out their parents so that they learn how to grow coffee and look after the
farm. From the age of four, they are in the fields for three-to-four hours a day helping with weeding and picking. They also feed the chickens, cows and other animals, as well as being expected to help with the cooking
and cleaning.
Since they became involved with Gumutindo in 2000, life has improved for Oliva and Joseph. Oliva says:
“Fairtrade is a good idea and makes a big difference to us. It is marketing our coffee and giving us a fair
price. And we know we are not being cheated…The fair price helps pay school fees for five of my children
who attend boarding school.”
She explains that life could be very hard before the co-op started buying their coffee. “We women carried
the coffee to market on our backs, sometimes to villages 10 kilometres away. The traders would say our coffee is no good and offer us a low price. We had to take what they offered or carry it all the way back to our
farms.”
Through her work at the Gumutindo office and Buginyanya Co-op, Oliva has learned about the different
grades of coffee and how to improve the yield and quality of her coffee and also how to deal with people:
“I was just a farmer but now I’m a businesswoman.”
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Growing and Harvesting
Coffee grows at high altitudes on plants with dark glossy leaves and a white
Jasmine-like flower. It takes about five years for a coffee plant to produce
fruit. The fruit is called a coffee cherry. Each cherry contains two coffee
beans. The cherries are picked during harvest time, which differs depending
on the country. The farmers sell the cherries to a processor.

Processing
The cherries are then processed so that the pulp and skin are removed to
reveal the beans. This is done either with or without water, which makes a difference to the final flavour of the coffee. Wet processing gives a smoother,
cleaner taste, whilst dry processing gives a harsher taste. This process can be
done either with advanced machinery or a simple hand-powered device
called a pulper.

Drying
The beans are then dried and hulled. This removes the membrane around
the beans. The beans are then sorted and graded according to such things
as size, colour and the number of imperfections. At this stage the beans are
called green beans.

Transporting
The green coffee beans are then packed into sacks and sold to international
traders who ship the beans to countries like Australia and New Zealand.

Roasting
The coffee beans are sold to coffee roasters, who roast the beans. The roasting process releases the aroma and flavour of the beans and turns them a
dark brown colour. The roasting time varies from roaster to roaster depending on the desired taste. The beans are then ground to suit the method of
brewing. Instant and decaffeinated coffees have added processes requiring complicated machinery.

Distributing and Selling
Finally the beans are packaged and distributed to cafés and shops, ready
for brewing.
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VAT (tax)

4%

14%

6%

Milk

2%

18%

Rent

Coffee

Labour

13%

Source: http://www.economicshelp.org

Profit

15%

Cup/Sugar/Lid

26%

Administration

Cup

10%

2%

17%

Lid

Milk

Source: BIS Shrapnel report Coffee in Australia, 2006

6%

25%

Sugar

Coffee

40%

Labour
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You may have noticed, or been a part of, the many hoards of people who ritually go for coffee every morning, particularly with friends at the weekend. Going out for coffee has become a favourite social pastime for
many Kiwi and Aussies and they are not alone. Coffee is the most widely consumed drink and this means its
big business. It’s also becoming an expensive habit.
According to legend, coffee originated from Ethiopia, East Africa, but it was in the Middle East, back in the
13th Century that it became a popular drink. Today about 25 million farmers (about the population of Australia and New Zealand combined) around the world are dependent on the coffee industry in countries like
Brazil, Indonesia, Vietnam, Ethiopia and Costa Rica.
Since May 2010, international coffee prices have been increasing, reaching a 14 year high, sending troubling
waves throughout the coffee world, from farmers to consumers. The rise in price has been caused by a low
harvest due to inconsistent rainfall and a lack of investment in new coffee plants. It’s a difficult issue: old trees
produce less fruit, but new plants are expensive. Increased demand for high quality Arabica coffee beans
from the consumer end has also driven the price up.
Fairtrade has been working with farmers, coffee experts and businesses to create stability and long-term sustainability in the coffee supply chain, meeting the needs of small-scale farmers and ensuring healthy supply
chains for traders and roasters.
Being part of the Fairtrade system, coffee farmers are empowered through their cooperative – a member
based organisation that voices their concerns and acts on their behalf. They also receive two financial benefits: the Fairtrade Minimum Price (paid to the individual farmer) and Fairtrade Premium (paid to the cooperative), both of which have just been increased. How the Fairtrade Premium is spent is decided by the members
of the cooperative and is used for social, environmental and business development projects that benefit the
community as a whole.
CoopeAgri cooperative was set up in 1962 and is based in San Isidro de Pérez Zeldón region of Costa Rica.
They became Fairtrade Certified in 1994 and now has over 12,000 farmer members. Australian and New
Zealand businesses have been buying CoopeAgri coffee since 2008 and their biggest New Zealand client
is Wild Bean Café. In total, CoopeAgri sells 16% of their member’s coffee as Fairtrade, whereas 5 years ago
only 2% was sold under Fairtrade terms. The more coffee CoopeAgri sells as Fairtrade the more Premium the
cooperative receive.
CoopeAgri is deeply involved in the protection of the environment and pays careful attention to the process
involved in coffee production. The cooperative runs an educational programme on responsible farming
and environmental conservation. Two projects that the cooperative run that begin to address the complex,
long-term issues facing the coffee sector are a coffee nursery and a river conservation project. The cooperative has planted around 70,000 new coffee plants. These are being distributed among farmers in the region
to replace old and damaged plants, providing an on-going, secure supply of coffee beans and therefore
income for years to come.
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You are going to write about a character or person in the coffee supply chain.
You need to research what is involved in the process and learn a little about what
someone would do in that job. Below is an example of someone who works in the
coffee process. Use the extract as a basis for your own character and story.
Fairtrade coffee farmer: growing and harvesting

Task:

Oliva was born on a coffee farm in 1973 in the same village that she lives
in today. Oliva and her husband Joseph own and run their organic and
Fairtrade Certified coffee farm in Uganda, Africa. Their farm is 1 of 3000 farms
that belong to the Gumutindo cooperative. Before joining the Fairtrade
cooperative, Oliva recalls women were treated unfairly. They did all the jobs:
work in the coffee gardens, prepare food and look after the children, and
everything in the home as well.

Read the short biography
on your character and
think about the following
questions:
• What are the main
responsibilities?
• Do they like their
job?
• What are their
dreams and
aspirations?
• Who do they work
with?

Oliva now has a successful farm, she earns money and is a representative
on the cooperative board. Through the cooperative, women are finally
being respected and treated equally. They have a voice and are using it!
Oliva has learnt about the different grades of coffee and how to improve
the amount and quality of her own coffee. She now calls herself a business
woman!

Conventional coffee farmer: growing and harvesting
Lawrence sits on a bench with two neighbours outside his house in Migamba
village in Uganda. Behind Lawrence is his farm, the coffee bushes are overgrown with weeds. The bushes are unpruned and cherries are blackening.
Lawrence, like many of his neighbours, has given up tending their crops, they
are defeated by the continuing fall in price paid for coffee. He’s abandoned
his farm. Everyone is abandoning their coffee. He blames the president. And
the open market. Everyone but the farmers can set the price they want. All
he asks for is 500 shillings for his coffee beans.

Now begin to plan and
create your own
character. Think about
and make notes on the
following
questions:
• Who are you?
• Where do you live
and work?
• Who do you work
with?
• What do you do on
a day-to-day basis?
• Do you travel?
• Do you have
responsibilities?
• What do you want to
achieve this year and in
the future?
Draw and write your ideas
down.
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You are going to write about a character or person in the coffee supply chain.
You need to research what is involved in the process and learn a little about what
someone would do in that job. Below is an example of someone who works in the
coffee process. Use the extract as a basis for your own character and story.
Fairtrade Coffee cooperative: processing,
drying and transporting.
Gumutindo cooperative in Uganda is made up of 7 smaller cooperatives and
have over 3000 farmer members. They have been Fairtrade Certified since
2004, but the project has been going since 1998. Their aim: to provide a reliable supply of the highest quality Arabica coffee to get better prices. Gumutindo is a successful cooperative as it sells between 83-100% of the coffee
as Fairtrade to buyers in western countries.
The coffee is delivered by truck in bulk to the Gumutindo central store where
the picked and pulped coffee beans are graded and sorted, followed by
milling at the local private mill. The green coffee beans are packed into 60kg
sacks and stored in the warehouse ready to be trucked to port.
There are many jobs involved in the running of the cooperative: collecting
and transporting the harvested coffee, building relationships with Fairtrade
buyers, sorting and grading coffee, providing training and assistance to
the farmers and workers, organising the General Assembly, where among
other things the members decide how they are going to spend the Fairtrade
Premium. With all this comes costs: equipment, storage, transport, paying for
specialists. It’s certainly busy at Gumutindo.

Fairtrade coffee business: roasting
Stephanie owns and runs a boutique coffee roastery in Wellington, NZ with
her husband Nick. They share a passion for great coffee and a desire to run
a sustainable business. Before setting up their coffee roastery, they listened
to coffee experts and customers, read books, took courses and refined their
coffee making skills. They started roasting in 2007 and 2 months later won a
Bronze Medal for best Flat White in the NZ Coffee Awards. They source and
blend beans from Central Africa, Central America and the Pacific and all
their coffee is 100% organic and Fairtrade Certified. Steph works hard marketing Celcius Coffee to local cafes, supermarkets, businesses and Government departments. All of this takes time and money as well as skill, especially
as there is a lot of competition in the coffee industry.

Task:
Read the short
biography on your character and think about the
following questions:
• What are the main
responsibilities?
• Do they like their
job?
• What are their
dreams and
aspirations?
• Who do they work
with?
Now begin to plan and
create your own character. Think about and
make notes on the
following questions:
• Who are you?
• Where do you live
and work?
• Who do you work
with?
• What do you do on
a day-to-day basis?
• Do you travel?
• Do you have
responsibilities?
• What do you want
to achieve this year
and in the future?
Draw and write your ideas
down.
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Name of
article
and source

Topic: key
points or
arguments

Purpose: what is the aim
of the article and who is it
aimed at
Examples of
bias

Examples of fact
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CoopeAgri, a coffee cooperative in Costa Rica has received
AU$26,000 in social premium from selling Fairtrade coffee to
companies in Australia and New Zealand. The cooperative
has been able to implement a number of projects to help the
farmers and their community. One example is the cooperative
has given college scholarships to 5 students from each public
school from the Pérez Zeldón region.
In October 2001, the coffee price fell to a 30 year low of 45
cents per pound(lb), forcing many farmers to abandon their
farms and move to the city in the hope of other means of income. Fairtrade farmers, however, were paid a minimum of
$1.25 - the Fairtrade minimum price. In November 2010, the
coffee price was at a 13 year high of $2 per pound. As the
global market price increased above the Fairtrade minimum
price, Fairtrade farmers are paid the higher price. Whether
prices are high or low, Fairtrade works to ensure stability in coffee production and trade.

Companies that buy from Fairtrade farmer organisations
want quality products and so develop long term partnerships with the cooperative and the farmers. Through these
long term partnerships, farmers get the security of knowing that they will sell their crop, with this financial security
they are able to invest in their farms and therefore in their
future.

The Fairtrade Premium

Favouring small-scale
farmers organised in
democratic groups

A fair and stable price

This means that the farmers will always be able to cover
how much it costs to make their product because there is
a guaranteed minimum price. They also know that as the
market price goes up, so does the Fairtrade price.

Examples
Before CoopeAgri became a Fairtrade cooperative, farmers
would aerial spray their coffee plants with chemical fertilisers.
This was both damaging to the soil and to the workers that pick
the coffee cherries. Now CoopeAgri supplies its farmers with
natural fertilisers and organic compost – a long term solution
that improves the production and yield of the coffee farms.
The organic compost is recycled waste: a double bonus, reducing the farmer’s use of water and using the pulp from the
hulled cherries.

Explanations

Buying something that has the Fairtrade Label on it means
that everyone involved knows exactly what is going on
and everyone is getting treated fairly and that includes
you!

Aims
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Connecting consumers in
the West with producers in
the South

Establishing long-term
trading partnerships

Environmental harmony,
looking after people and
planet

Aims

Wild Bean Café made the swap to 100% Fairtrade coffee in 2008. One of their coffee origins is from CoopeAgri
cooperative in Costa Rica. Buying from a Fairtrade cooperative is not only good for the farmers; it’s good for
the business too. Over time they build a relationship with
the cooperative and with the farmers, they share stories
and learn from each other. In March 2010, Wild Bean
staff went to Costa Rica where they met the farmers, saw
the coffee mill and witnessed how the Fairtrade premium
money is being spent. Wild Bean Café are not only committed to sourcing coffee from CoopeAgri, but are growing their wider Fairtrade commitments.

Café takeaway cups provide a great opportunity to tell
the customer about their drink. People’s Coffee, a 100%
Fairtrade business in Wellington, does exactly that. All
their takeaway cups tell the story of Don Wilfredo – he’s
pretty important to their business so People’s Coffee think
his story should be told to their customers.

This is the extra bit that goes to the cooperative (the organised group of farmers) and not to the individual farmer. Everyone in the cooperative gets to vote on how best
to use the money that they have earned collectively.

Fairtrade Standards include requirements for environmentally sound farming practices. The focus areas are:
minimised use of chemicals, safe management of waste,
looking after the soil and water resources and no use of
genetically modified organisms. Fairtrade Standards do
not require organic certification as part of its standards.
However, organic production is promoted and is rewarded by higher Fairtrade Minimum Prices for organically
grown products.

Keto Tapasi, a Fairtrade cooperative in Papua New Guinea, is a story of optimism and empowerment. The name
comes from the union of the Keto and Tapasi tribes. The
Keto Tapasi Progress Association was formed 3 years
ago and now has 377 farmer members in a community
of around 3000 people. The farmers and their clans are
looking forward to economic security through access to
large global markets through the Fairtrade system. In the
past, farmers have been open to exploitation from middle men, but being organised under Fairtrade standards
means that the Association can now sell directly to the
exporter and get a greater reward.

Examples

80% of the world’s coffee is grown by small family-owned
farms, yet these small-scale farmers are often exploited by
middle men and have little access to international markets. Through Fairtrade, these small-scale farmers get organised into groups called cooperatives. The cooperative gives famers a bigger voice and helps them sell their
crop to important international buyers. The clue is in the
name: they co-operate, or work together, to get a better
deal for all of the farmers in their group.

Explanations
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Try to illustrate the coffee process through a storyboard or a flow diagram.
Underneath your storyboard or flow diagram write down what you think each part
of the process costs and how much each person is paid or has to pay.

fact

According to Oxfam, for every $3 cup of coffee
sold, approximately 3 cents is given to the farmer.
What might this mean for the farmer and his
family?
Have a look at the charts below. What do they tell
you about the impact Fairtrade has on the
co-operatives it works with?
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Team 1: Your team needs to argue that Fairtrade is helping trap poor families
into a cycle of poverty. Use PEE to make your arguments strong and to give your
points structure. The prompt cards below can help form your Point or your Evidence; it’s up to you to Explain how they link. Remember you will also need to rebut the other teams’ points, so a thorough understanding of Fairtrade is vital for
success. The best debater will be able to draw ideas and points from the other
subjects that have been dealing with Fairtrade.

Fairtrade is helping trap poor families into a cycle of poverty
Fairtrade fixes the price of the goods instead of letting them rise and
fall with the natural market. This traps them in to poverty and stops
them getting a much higher price for their goods.
Free trade is the best way to reduce poverty. If there were no barriers
or tariffs both rich nations and developing countries would benefit:
the more people you have to trade with the better chance you have
of getting a good price.
If everyone traded on the same terms the price for the goods would
eventually settle and then rise. This is because the less efficient farmers would be forced into something else, or be made to improve their
farming. This would then leave good farmers and good quality produce with the opportunity to fight for a better price.
By giving Fairtrade Certified farmers a “better” price, the Fairtrade
System is actually making the other farmers in the community poorer.
This is because they cannot meet the Fairtrade standards so they often have to sell their goods at market for less.
Fairtrade keeps the poor in their place by fixing the price of the
goods. Competition (what drives the economy and improves quality
and service) is taken away by a fixed price as well. Fairtrade Certified
farmers become complacent while other farmers are forced to give
up farming altogether.
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Team 2: Your team needs to argue that Fairtrade is a real force for lasting
change. Use PEE to make your arguments strong and to give your points structure. The prompt cards below can help form your Point or your Evidence; it’s up
to you to Explain how they link. Remember you will also need to rebut the other
teams’ points, so a thorough understanding of Fairtrade is vital for success. The
best debater will be able to draw knowledge and details from what they have
been learning in all of the subjects.
Fairtrade is a real force for change
World trade is not world trade. It is the rich countries buying from poor countries so that they get a good price and their profits go up.
Free trade is a good idea in theory, but does not work in practice as poor
counties are unable to compete in a global market.
World trade means developing countries are forced to cut corners as global
markets offer less and less for their goods.
Fairtrade is an immediate and practical way of supporting farmers and workers. It encourages workers’ unions to help fight exploitation and discrimination.
The Fairtrade price is bringing competition to the global market as it forces
other traders to match the Fairtrade price.
Fairtrade co-operatives continually give positive feedback to Fairtrade
about the impact it has on developing their communities.
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Team 3: Your team needs to argue that Fairtrade is a glimpse at how things could
be. Use PEE to make your arguments strong and to give your points structure.
The prompt cards below can help form your Point or your Evidence; it’s up to you
to Explain how they link. Remember you will also need to rebut the other teams’
points, so a thorough understanding of Fairtrade is vital for success. The best
debater will be able to draw knowledge and details from what they have been
learning in all of the subjects.
Fairtrade is a glimpse at how things could be
The fair trade principal includes many ideals of what a just system should be.
Fair trade and free trade agree that richer nations should take away set tariffs and barriers as it prevents many farmers from accessing potential buyers.
Australia and the EU are two nations that have trading restrictions.
Fairtrade cannot be the answer to global poverty. Getting a fair price for
farmers is not the only issue at play. The whole international trading system
needs to be tackled.
To make a real difference, Fairtrade has to be much more than just a label.
Education and action are key.

