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Cocoa teacher notes:
Cocoa originated from the tropical and humid forests of Central and Latin
America. First cultivated by the Mayans and after by the Aztecs, it was originally used as a ritual beverage shared during marriage ceremonies. Later
in South American civilisations, cocoa beans served as money. It was only
when Spanish explorers took it back to the European Courts did it get mixed
with sugar and transformed into the sugary sweet treat that is loved the world
over.
With the rise in colonialism in the 18th and 19th century, the production moved
to West Africa. In the beginning of the 1970s, production of cocoa beans
was concentrated in Ghana, Nigeria, Cote d’Ivoire (Ivory Coast) and Brazil.
Now it can be found in diverse regions such as Pacific Islands and countries
like Indonesia. Cocoa trees normally grow within 20 degrees of the equator.
Production is growing at a fast pace in South East Asia. For instance, Malaysia
produces the 5th most cocoa in the world. In 1975 it grew cocoa on 10.000
ha, in 1994 on 400.000 ha, and in 2000, on 2 million ha.
Produced in developing countries, cocoa is mainly exported. Its cultivation
needs a lot of workers for the harvesting, process of fermentation, drying,
and all tasks are done by hand, often in dangerous conditions and using
machetes. Cocoa farming methods have not changed for nearly 100 years
although research is being carried out by the World Cocoa Foundation.
Cocoa is the 3rd crop in the world market; it is called “brown gold” and this
is no surprise as the cocoa market value sits around US$5.1 billion a year.
However, there is a stark contrast between the New York traders (who can
make up to half a million dollars a day) and chocolate manufacturers and
the farmers and producers of cocoa.
In 2008, the top five confectionary manufacturers were: Mars Inc, Cadbury
Swepps Inc, Nestle SA, Ferrero SpA and Hershey Foods Cop. Collectively,
they made in excess of US$47 billion in sales.
In 2010, the NY market price for cocoa is high, yet there are still an estimated
14 million people whom rely on cocoa production. Shockingly though, as little
as 52% of the cocoa price can be received by the farmer. Fairtrade aims to
provide security to small-scale farmer organisations and enable them to work
and trade their way out of poverty.
Green and Black’s Maya Gold was the first Fairtrade Certified chocolate
block to hit supermarket shelves in the UK more than 15 years ago. In the
UK alone there are now 57 different companies that have Fairtrade Certified
chocolate, yet Fairtrade cocoa still only accounts for 1% of the total global
market.

The International Cocoa
Organization
2/07/2010
http://www.icco.org/

Fairtrade International
(FLO)
5/07/2010
www.fairtrade.net

WCF

5/7/2010
www.worldcocoafoundation.
org

Fairtrade Foundation

www.fairtrade.org.uk
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The following lesson plans and resources are linked to the New Zealand Social Studies national curriculum,
Level 3-4. However, the lessons can be adapted to suit a number of ages, levels, abilities and subjects.

lesson

Lesson 1

Lesson 2

achievement
objectives
Social Studies Level 3:
Understand how people
make decisions about
access to and use of
resources.

Social Studies Level 3:
Understand how people
make decisions about
access to and use of
resources.

learning
outcomes

key
competencies

By the end of the lesson:
all students will be able to
identify where different
food products come from;
most students will know
the difference between
import and export;
some students will understand what trade, import
and export mean and
begin to explain why
countries trade.

Participating and
contributing;

By the end of the lesson:
all students will be able
to identify one country
where cocoa is grown;
most students will be able
to recall facts about one
chocolate company;
some students will be able
to discuss and comment
on the social and community commitments of
their chosen chocolate
company.

Using language,
symbols and texts;

Thinking;

values

Innovation,
inquiry and
curiosity

Managing self

Managing self;
Participating and
contributing

Innovation,
inquiry and
curiosity;
Ecological
sustainability
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lesson

Lesson 3

Lesson 4

achievement
objectives
Social Studies Level 3:
Understand how people
make decisions about
access to and use of
resources.

Social Studies Level 3:
Understand how groups
make and implement
rules and laws.

learning
outcomes

key
competencies

By the end of the lesson:
All students will be able to
state one thing they found
interesting about the cocoa trade;
Most students will be able
to state why their interesting fact appealed to
them;
some students will begin
to understand that circumstances vary in different countries and understand how products get
to be in NZ / Aus in its final
form.

ALL

By the end of the lesson:
All students will be able to
empathise with a cocoa
farmer;
Most students will understand how trade takes
places and how it can be
unfair;
Some students will understand how groups have
an unfair advantage
when trading and begin
to see how rules and laws
favour certain groups over
others.

Participating and
contributing;

values
Innovation,
inquiry and
curiosity;
Community
and
participation;
Respect

Equity;
Respect;

Relating to others
Innovation,
inquiry and
curiosity
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lesson

achievement
objectives

learning
outcomes

key
competencies

Lesson 5

Social Studies Level 3:
Understand how groups
make and implement
rules and laws.

By the end of the lesson:
All students will
understand that there is
an unfair distribution of
wealth;
Most students will identity
that Fairtrade helps to
write rules that favour the
poorest;
Some students will see
that Fairtrade works with
existing laws but with
better rules.

Using language,
symbols and texts;

Social Studies Level 3:
Understand how people
make decisions about
access to and use of
resources.

By the end of the lesson:
All students will be able to
demonstrate at least one
thing they have learnt
throughout the unit.

Thinking;

Lesson 6

Managing self

Managing self;
Using language,
symbols and texts

values

Equity;
Innovation,
inquiry and
curiosity
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“When we arise in the morning, we go into the bathroom where we reach
for a sponge provided for us by a Pacific Islander. We reach for soap that is
created for us by a Frenchman. The towel is provided by a Turk. Then at the
table we drink coffee which is provided for us by a South American, or tea by
a Chinese, or cocoa by a West African. Before we leave for our jobs, we are
beholden to more than half the world.”
Martin Luther King, Jr., Strength to Love, 1963

Lesson One: introducing trade terms and concepts
Introduction - Using Recourse 1, reveal quote and read aloud. Reveal next

part of OHT. As a class, in groups or on their own, students should make a list
of all the products they used and consumed before coming to school that
day. This list should include food, drink, clothes they are wearing and products they have used e.g. toothbrush, bicycle, butter. Feedback as a class
and discuss where they think the products were grown, made and produced.

Development - Handout Recourse 2 ‘World Map’. Using the atlas students

Differentiation

For lower ability students,
they can solely focus on
foods. Also consider having
a display of products from
the local supermarket which
they can look at and discuss
with you.
Middle ability: consider food
products and clothing or
electronics / misc.
Higher ability students can
cover all three aspects and
go into more depth the importance of global trade for
Aus/NZ’s economy.
What
else do these countries sell?
E.g. Tourism.

should mark the countries the products they used on the map. They could
use different colours to represent food, clothes and miscellaneous products
and discuss their findings. E.g. Where do most of the products we use come
from? Is there a pattern beginning to emerge? Where does a lot of food
come from? What about our electrical gadgets like phones, Ipods, microwaves etc?

Main - Refer back to Resource 1: Teach students the following terms:
Trade, Import, Export.

• With the students, make a list of the foods and natural products that are
available in the local region. Discuss as a class how this compares to their
previous list. Students could also add products grown / made in Aus / NZ and
where they think it might be exported to. E.g. NZ Dairy products exported to
China, Merino wool exported to UK and Aus; Aus sugar exported to NZ etc.
• Using this information, students should write a short (half a page minimum)
report about what they would eat, wear and use if trade was not available
to them. NB: students may need assistance with what is grown/produced
locally to them.

Plenary - Ask students to consider why the products identified earlier are not
all produced in New Zealand or Australia (consider suitability of climate, cost
of production, competition from other countries etc).
Discuss with the students why countries trade. Consider:
• Lack of skills and resources in one country
• Cheaper labour and resources in one country
• Natural environment and climate
• Technology

lesson 1
learning objectives

By the end of the lesson, all
students will be able to identify where different food products come from;
most students will know the
difference between import
and export;
some students will understand what trade, import and
export mean and begin to
explain why countries trade.

equipment needed

Resource 1 and 2, atlas, pens
and colouring pencils
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Lesson Two: Chocolate and me
Introduction - using Resource 3, get the class to do a quick survey of their

chocolate consumption, their favourite bars and words they use to describe
chocolate (this could be smell – heavenly, taste - creamy, feelings - giddy).
Discuss the findings and as a class collate data and find out how many chocolate bars are consumed each week, the class’ favourite bar and the top 5
words to describe chocolate.

Development - broadening their understanding of the breadth and scope
of chocolate manufacturers.

• Ask students to list the chocolate companies that make the chocolate they
discussed above.
• Use either an ICT suit or get students to research at home. Resource 4 could
be used for lower ability students or as a homework worksheet. Get students
into small groups. Groups are to research at least 1 chocolate company.
They should find out the following:
• Companies could include: Hershey’s, Green and Blacks,
Cadbury, Mars, Nestle, Arnotts, Scarborough Fair, Divine, Whittaker’s.
These will give a good variety of responses;
• which country(ies) the chocolate company is based;
• where the chocolate is manufactured;
• which countries they source their cocoa beans from;
• how many countries their chocolate products are sold in;
• how much profit they make on average;
• how many staff they employ;
• whether they have made any social responsibility commitments ie
Fairtrade, Rainforest Alliance, Utz, are a member of ICCO or WCF;
• how they get involved in their local community.

Main - Travelling cocoa beans. Equipment needed per group or table 1
atlas and colouring pens or pencils.

• Using Resource 1 World Map, students are to illustrate their findings.
Choose one company to represent on the map. Students could draw cocoa
beans where the beans are sourced, factories where it is made and a till to
represent where it is sold.

Plenary - groups could present their maps and findings to the class. Gather
students’ reactions and observations from the maps. What do they notice
about where the majority of companies are based, where their products are
sold and where the ingredients originate from? Tell students that most cocoa
growers in Africa and Indonesia have never tasted chocolate as we know it.

lesson 2
learning objectives

By the end of the lesson, all
students will be able to identify one country where cocoa
is grown;
most students will be able to
recall facts about one chocolate company;
some students will be able
to discuss and comment on
the social and community
commitments of their chosen
chocolate company.

equipment needed

Resource 3, access to ICT
room or differentiated
Resource 4,
atlas, colouring pens and
pencils, Resource 2 (world
map) from lesson 1
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Lesson Three: the chocolate process.
Introduction - ask students how they think cocoa is grown and how it gets

made.

Development - watch ‘Swap your Choc’ on the ‘Watch It!’ DVD or on You-

Tube: www.youtube.com/FairtradeANZ. Students should observe what cocoa farms look like and what the cocoa farmers do before shipping it to
chocolate manufactures.

Main - Hand out Resource 5 ‘the chocolate process’ to each student. Students should cut up and put in the correct order the chocolate making process. They should also illustrate each stage.

Plenary - go through the chocolate process ensuring all students have the
correct order. Get each student to state one thing they have learnt / found
surprising / interesting so far about the chocolate trade.
Correct order for the chocolate process:
1. growing and harvesting
2. fermentation
3. drying
4. transport
5. processing
6. making chocolate
7. distributing and selling

lesson 3
learning objectives

By the end of the lesson, all
students will be able to state
one thing they found interesting about the cocoa trade;
Most students will be able
to state why their interesting
fact appealed to them;
some students will begin to
understand
that
circumstances vary in different
countries and understand
how products get to be in NZ
/ Aus in its final form.

equipment needed

Resource 5, Watch It DVD or
access to You Tube

Lesson Four: The Cocoa Trading Game
Introduction - tell the students they are going to play a game. Some of
them are going to be cocoa farmers and others will be cocoa traders.

Main - play the game. The purpose of the game is to demonstrate how prices

are forced down in the cocoa industry because of oversupply and because
of the concentration of buying power in the hands of a few traders.
• How to play: Teacher to divide the students into groups of approx 5. Be sure
that there are four (or more) farmers for every one trader.
• Cut up and distribute the instructions on the Resource 6 ‘Farmer for a Day’
to the farmers and the traders.
• Inform the traders that they need to negotiate with the farmers to buy three
bags of cocoa each. The traders should negotiate with each farmer individually until they have made agreements to buy three bags of cocoa each.
Note that some farmers will be unable to sell their cocoa.

lesson 4
learning objectives

By the end of the lesson, all
students will be able to empathise with a cocoa farmer;
Most students will understand
how trade takes place and
how it can be unfair;
Some students will understand how groups have an
unfair advantage when trading and begin to see how
rules and laws favour certain
groups over others.

equipment needed
Resource 6
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Lesson Four cont.
Allow the students 15 minutes to negotiate. Then discuss with the students:
• Did the traders manage to increase their profits?
• Which farmers sold their bag of cocoa?
• How much did they sell their bags of cocoa for?
• Did they cover their cost of production?
• What other basic costs do they need to cover to survive?
• Did they cover those other basic costs?
• Why were the traders able to force down the prices?
• What should the farmers do if they can’t sell their cocoa?
• Why might it be difficult for farmers to do another job?

Plenary - Explain to the students that this is the situation in the cocoa industry. Does this seem fair? Get students to write a paragraph about how they
felt during and after the game: were they frustrated, felt mistreated, empowered etc.

Extension - if you have time play the game again, swap roles and maybe

introduce a new trading rule. Feedback after the game again.

Lesson Five: Who gets what?
Introduction - Recap the different stages involved in the production of
chocolate and identify the different people involved at each stage.
Development - Ask the students to consider a chocolate bar costing $1 in
the shop. Based on the amount of work involved in each stage of the cocoa
chain, ask the students how much of this money should go on:

• Cocoa farmer;
• Tax in Ghana;
• Tax in Australia / NZ;
• Shops’ profit;
• Chocolate manufacturers’ profits

AU

7%
7%
17.5%
28%
40.5%

NZ

7%
7%
13%
30%
43%

Resource 7 - Show students the real breakdown and work through discussion points.

Main - from a cocoa farmer’s perspective. Students can work individually
or in pairs. Read Resource 8 ‘CONACADO case study’ as a class then get
students to answer the accompanying questions on their own.

Plenary - Go through the answers to the case study. Students could then
revise their percentages for the different cocoa trade players justifying their
answers.

lesson 5
learning objectives

By the end of the lesson all
students will understand that
there is an unfair distribution
of wealth;
Most students will identity that
Fairtrade helps to write rules
that favour the poorest;
Some students will see that
Fairtrade works with existing
laws but with better rules.

equipment needed
Resource 7 and 8

p11

Lesson Six: Assessment of learning and understanding
Option One - The students create a display of a big chocolate bar showing
the distribution of profits from conventionally traded cocoa.
Students would need to work out how many chocolate bars would be consumed by the school in a week, using the information about average chocolate consumption from lesson 2. Then, assuming a chocolate bar costs $2,
work out:
• How much money is spent on chocolate;
• How much money is spent on the cocoa ingredients;
• How much money the chocolate manufacturer makes.
Option Two - Write a letter to a chocolate manufacturer persuading them to
use Fairtrade cocoa.
Option Three - Create informational posters demonstrating the benefits of
buying Fairtrade cocoa.
Option Four - create a presentation to put to the Board of Trustees or to the
Senior Management Team persuading them to have Fairtrade chocolate or
hot chocolate available for the students to buy. The best illustrations could
be displayed around the school as part of raising awareness of fair trade
across the whole school.

lesson 6
learning objectives

By the end of the lesson all
students will be able to demonstrate at least one thing
they have learnt throughout
the unit.

